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"discourage or prohibit negative reviews, or selectively solicit positive reviews"
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"offer incentives ... in exchange for posting any review"
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"require or pressure users to leave ratings or write reviews while on the premises"
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e Google Maps User Contributed Content Policy, «Fake engagement»: https://support.google.com/contributionpolicy/answer/7400114

e BrightLocal, Local Consumer Review Survey 2026 (1,002 US adults, Feb 2026): https://www.brightlocal.com/learn/local-consumer-review-su
rvey

e Spiegel Research Center (Northwestern University), How Online Reviews Influence Sales, 2017: https://www.xait.com/hubfs/Spiegel_Online-
Review_eBook_Jun2017_FINAL.pdf
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